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Why are we here…

Challenges with people 
being able to give 



We got talking…

Top fundraisers raise 
more money and are 
seen as VIPs



We got talking…

How do we make everyone 
feel like a VIP? 🤩





Two VIP Tactics

1. Creating the red carpet treatment for 
all your supporters

2. Investing into a targeted VIP program 
for high value fundraisers



We got talking…

How do we build a VIP Toolkit 
for everyone? 🤔  



Personalised 
URLs

T O O L S



Impact
T O O L S



Emails
T O O L S



Emails
T O O L S



Gamification
T O O L S 



Invite a 
Friend

T O O L S



Wall of Fame Leaderboards
T O O L S



Wall of Fame Leaderboards
T O O L S



Red Carpet Page Tour
T O O L S



Give 
Awesome 
Exclusive 
Content

T O O L S



Give 
Awesome 
Exclusive 
Content

T O O L S



Rewards, 
Recognition 
and Prizes

T O O L S



Rewards, 
Recognition 
and Prizes

T O O L S



Targeted VIP Programme

● Introduced a club for high value 
fundraisers

● Use a motivator, not just a reward

● Set goal at $1,500 / £800 to become a 
member

● Treat high value participants as high 
value from the start



Social norming 
target

Tangible dollar 
handles with images

Up All Night



Upsell fundraising 
goal

Up All Night



Thank for current goal

Give a reason

Give visuals

Opt in or out

Upsell fundraising goal

Up All Night



Fundraising tier

Impact of fundraising

Branding of donor profiles

Branding of team profiles

Social norming donation

Dollar handles with images

Default to second one

Up All Night



Recognition of 
previous 
participation

Up All Night



Up All Night

Progress summaries

Fundraising tier

Badges

Comparison to 
others

Fundraising tier 
progress

Leaderboards - you in 
relation to those around 
you



Up All Night



The Result

● 32% of fundraisers become shining 
nights (51% activation rate)

● 71% increase from previous event 
(VIPs)

● On average they raised $2,497 
(overall average was $1,241)

● They raised 60% of income

● 70% increase of income YOY



Summary
Tools which make up a VIP Toolkit

● PURLs
● Service and Impact Levels
● Awesome Emails
● Gamification
● Referral/Invite a Friend
● Wall of Fame Leaderboards
● Red Carpet Page Tours
● Rewards, Recognition and Prizes 
● Exclusive Content
● Dedicated VIP Programme



Meet us at the CIOF Fundraising 
Convention in London 👋 
3-4 July, Stand 18



Any questions? 🙋



Share your feedback!



Thank you

paulp@funraisin.co

Chat with Paul  

victoria@funraisin.co

Chat with Victoria 

Keep an eye out for the full recap and recording in your inbox early next week!
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